


CHRISTMAS IN SUMMER!  
 
Optimization ideas for a VERY Merry Christmas 
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Optimization Focus Areas: 

 1. User Flows 

 2. Category & Product Pages 

 3. Segmentation 



    

  

 User Flows: 
 Identify problems and improve. 

  







+15%  

More Completions 



+8%  

Sign-Ups 



+15%  

Conversions 

 

+10% 

AOV 



+606%  

Engagement  



    

  

 Category & Product Pages: 

 Validate before you invest. 
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Conversions 







Additional Ideas to Explore 



Product Presentation 

VS. 



Trust Badges 

VS. 



Call to Actions 

VS. 



Navigation 

VS. 



    

  

 Segmentation: 

 Know your customers. 
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Cookies! 
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RPV 
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Thank you! 




